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https://www.icsid.org/business/how-much-money-do-people-spend-on-clothes-per-year

The average 
American spends 

$1,932 on 
clothes annually.

Americans today 
purchase 5 times the 
amount of clothing 
than in 1980. 

Industry Waste

https://www.wsj.com/articles/the-high-price-of-fast-fashion-11567096637#:~:text=As%20a%20whole%2C%20the%20world's,by%20the%20British%20c
harity%20Barnado's. https://harmony1.com/textile-waste-infographic/#:~:text=The%20U.S.%20EPA%20estimates%20that,leaving%2085%25%20in%20our%20land�lls.

calpirg.org

The average 
American 

throws  away  
81 lbs

of clothes every 
year.

https://www.anthropocenemagazine.org/sustainablefashion/

Clothing is 
purchased

Clothing ends 
up in land�lls.

Textile waste 
makes up 5% of 
land�lls world 

wide. 

Clothing is worn-  The 
average piece of 
clothing is only worn 8 
times before it is 
retired. 
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https://www.statista.com/statistics/197640/annual-clothing-store-sales-in-the-us-since-1992/
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2018 2019 2020

Online

O� line

54.0%

69.9%
73.4%

46.0%30.1%30.1%26.6%

Retail Apparel Sales in the 
United States

https://www.digitalcommerce360.com/article/online-apparel-sales-us/

https://www.diva-portal.org/smash/get/diva2:1312256/FULLTEXT01.pdf

https://link.springer.com/article/10.1007/s12061-021-09397-0

https://hbswk.hbs.edu/item/the-subconscious-mind-of-the-consumer-and-how-to-reach-it

https://www.statista.com/statistics/197640/annual-clothing-store-sales-in-the-us-since-1992/
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Fashion influence
People around you

Magazines
Internet

Window shopping
Television

Celebrities

Reasons for choosing  certain brands
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Store environment
Brand identity

Habit
More options

Trendy
Cheap
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Consumer Behavior
Fast fashion consumer decision process

https://www.diva-portal.org/smash/get/diva2:1312256/FULLTEXT01.pdf

Purchasing an item with certain 

expectations

Shopping without any expectations

Needs recognition Search Pre- purchase 
alternative evaluation Purchase

PurchaseDiscover

Consumers are more likely to 
purchase an item while in the 
presence  of sunshine.

95% of our purchases are 
made without recognition or 
alternative evaluation. 
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Breakdown of seasonal clothing  drops
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Spring styles fall styles

Holiday StylesWinter StylesFall StylesSummer Styles

Turtlenecks and boots Pastels colored styles Sleeveless knits and jackets

Spring Styles Resort wear

New style releases every 6 
weeks, 8 times a year

Zara started the trend of 
more frequent releases 
with every 2 weeks, 24 
times a year

It became normal for 
companies to release 
styles every week, 52 
“micro seasons”

Companies started 
releasing styles out of 
their typical seasons.

Zealed

The fashion industry has lost its connection 
with the seasons. We once started with the 
original Spring and Fall clothing drops that 
surrounded the major Fashion Weeks. Over 
the years we see the disconnect continuously 
growing. Companies now release clothing 
items regardless of their intended season. 
Without the connection to the seasons, 
companies can release clothes more 
frequently which creates more clothing waste. 
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Reconnecting to the seasons
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Chelsea boot

Sweater

Turtle neck

Jean shorts

Sundress

Sandals

https://www.weather.gov/wrh/Climate?wfo=slc
https://trends.google.com/trends/explore?date=2021-01-01%202021-12-31&geo=US-UT&q=

Google Shopping Trends (2021)

Salt Lake City Temperatures (2021) 94-76 75-59 58-41 40-24

https://www.ecotextile.com/2021063028006/features/modular-fashion-the-next-big-thing-2.html#:~:text=The%20semantics%20may%20vary%20but,reassembled%20at%20the%20wearer's%20will.
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- Opportunity for Design (and parameters)

How can we observe the season-less aspects 

of the fast fashion industry to reconnect 

humans with the seasonal need for clothing?

Response
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10% of 
our clothes on a 
regular basis.

We wear

Clothes we own

Clothes we wear

Capsule Wardrobe
A limited selection of interchangeable 
clothing pieces that complement each 
other. A capsule wardrobe allows you to 
create a variety of out�ts with a small 
selection of clothes.

25-50 items in a capsule 
wardrobe. Many items typically 
have a warm weather or cold 
weather status. 

Average closet
The average American has over 
100  items in  their closet, most 
of which aren’t worn on a regular 
basis. 

Modular clothing
A garment that changes shape or form for di�erent purposes. 
A modular garment is one that can be disassembled into 
di�erent parts, or modules, and reassembled at the wearer's 
will. This creates consciousness within the user and allows 
them to adjust according to the weather.

94-76 75-59 58-41 40-24
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https://www.ecotextile.com/2021063028006/features/modular-fashion-the-next-big-thing-2.html#:~:text=The%20semantics%20may%20vary%20but,reassembled%20at%20the%20wearer's%20will.
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The User

Parameters

Demographics 
Age     18-30 
Location   Salt Lake City, Utah 
Occupation  Student, Part time worker 

Activity

Fashion History/ Preferences
Wears pants on a day to day basis. 
Picks comfort and function over anything else but has a de�ned style preference. 
Wears a lot of neutrals but appreciates color, pattern, and statement pieces. 
Occasionally wears fancy clothes/ skirts and dresses but only if practical/ functional. 
Enjoys fashion and expressing them self through clothes. 
Picks clothes that make  feel con�dent. 

Pain points
Unreliable clothes 
Ill �tting clothes
When clothing stains easily
When clothes have intricate washing instructions. 
Taking too much time deciding what to wear. 
Having to pack too much when traveling. 
Feeling uncomfortable in their clothing.  

User Needs in order to purchasing clothing
Clothing must be comfortable to sit in all day. 
Must be within in a reasonable price range. 
Clothing must be reliable and durable. 
Can be worn in a semi professional environment. 
Clothing must not feel too constricting. 

Time sitting

Time commuting

Active/ Physical work

Product needs/ Goals

Functionality

Materiality

Sustainability

Seasonality

- Modularity, can be easily altered or manipulated 
into a new form to some extent. 
- Has functional pockets.
- Can be washed in a washing machine. 
- Is comfortable enough to commute 40 minutes in. 
- Can be worn to the office, as well as during light 
physical activity (i.e. Playing outdoor games with 
kids).

- Made from materials that are durable enough to 
withstand daily wear and tear. 
- Material thickness and feel reflect that of the 
season. 
- Materials match one another to be mixed and 
matched however the user desires. 
- Use materials that will not wrinkle or stain easily 
and can be put through the wash with any load. 

- Use materials that are second hand/ already exist 
rather than picking brand new ones. 
- Create as little negative environmental impact as 
possible. 
- Create items that reflect sustainability concerns. 

- The final form of the garment should reflect the 
changes of the seasons. 
- The garment should be able to be worn year- 
round within many different seasonal climates.
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Spring / Summer

FAll / Winter

A

B
C

D

E

F

G

H

1/2 in draw string 
on either side of 
skirt. Allows  for 
adjusting the 
length and �t of the  
garment.

Reversible zipper, 
can  be easily  
utilized on either 
side of the garment. 

All reversible, two 
di�erent sides to 
wear it on.  

Design Process 
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Zealed Sealed   Fastened or closed securely.
Zeal    great energy or enthusiasm in pursuit of a cause or an objective.

Spring / Summer Fall / Winter
12



Reconnecting  consumers with 
the seasonal need for clothing 
can aid in evaluation of the 
current supply and demand 
structure within the fashion 
industry. By doing so, we can 
reduce the frequency of 
clothing drops that companies 
currently release. Thus, 
informing a more conscious 
fashion industry that produces 
less waste. 

Creating an opportunity for 
consumers to interact more 
intimately with their clothing 
creates space for conscious 
consumerism.

More combinations available with one 
single garment means you can create 
more unique outfits and purchase less 
clothing. Purchasing less clothing will 
reduce the amount of items we send to 
the landfill and be better for the 
environment. 

Clothes that can change with the 
weather and seasonally inspired 
clothing helps people see the 
disconnect with the current state 
of our fashion industry. 

Impact
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